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THE FONT

With one eye towards America’s past and another towards the future, Gotham speaks to the very nature of America. Based upon lettering with
a “distinctively American form of sans serif,” Gotham is already used as America’s typeface in projects such as New York’s Freedom Tower.

THE WORLD IN ONE PLACE

Many nations can hang their hats on one unifying theme. America, however, wears all hats at once. The paradox of America exists: America is
uniquely all-inclusive. People of all nationalities call America home. The shopping is the best in the world. From majestic mountains to

blue-water beaches, physical beauty and recreation is first-class. Thrills can go to the extreme while relaxation extends to serene. Business
can’t be beat and possibilities are endless.

Finally, America possesses something no other nation can claim:
The American Dream.

i/k! | John Keese
Brand Rationale



AMERI

THE WORLD IN ONE PLACE

“focus more on ‘america’ - ‘united states

has a lot of negative feelings, ‘america’
$4 g

doesn’t. i.e. - the american dream.”

“america has everything to offer --

literally!”

1 COLOR
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ALT. LANG.

AMERICA

LE MONDE EN UN SEUL ENDROIT

AMERICA

EL MUNDO EN UN LUGAR




ENTRY FORM

Contact Details

John Keese

Mame

9001 Markville Dr.

Addrass Apt.

-, Dallas L. TX 75243

State Zip

821

john@johnkeese.com

Email

214-770-6436

Fhons Number

School Information

University of Texas at Dallas

sehoni/University

School Address 800 WeSt Campbe” Road

. Richardson X

City Siate Zi

. 75080-3021

http://www .utdallas.edu

School Websile

. ... Final Semester - Graduate
‘zar of Study

e Master of Fine Arts - Arts and Technology

) December 2008

Expected Completion Date

THINW AHEAD. STAY AHEAD,

www. Tuturebrand.com 11

Completing this Form

If you are mailing your submission, pleass completa this form
in s entirety and include a prinied copy. if vou are emailing
your antry, please includs a digital version of this form or

include the same information in the body of vour email.

How this Information Will Be Used

By entering this contest, FutureBrand may use vour namea,
sehool, submission and likeness in the 2008 Country Brand

an a
Indes, and/or other FulureBrand marketing materisis,

Al other personal information yau provide will ba kept
corifidential. 1t will be used o coniaci vou and to varify your

slizibility in this contest,

Required Signature

I certity that all information t have supphed is correct, thai |
arm 18 years of age or older and that 1 am currantly enrolled
a5 an undsrgraduate or graduaie college student presently

fiving in the United States. | grant permission {or FutureBrand
o usa my name, likenass and entry in the 2008 Country

B “4

Brand Index and/orather FutureBrand marksting matarials,

<z

Signed: -

10/10/2008

Date:

FutureBrand
000
00
')



APPROPRIATE CREDITS

Citations in Rationale:
Gotham Quote --

http://www.typography.com/fonts/font_overview.php?productLinelD=100008

Photos all used under Creative Commons License from Flickr:

Beach Picture - Eye of Einstein
http://www.flickr.com/photos/35188692@N00/

Snowy Mountains Picture - Unhindered by Talent
http://www.flickr.com/photos/nicmmcphee/

Lake Picture - Nicholas_T
http://www.flickr.com/photos/nicholas_t/

National Forest Picture - mandj98
http://www.flickr.com/photos/mandj98/

Football Picture - minds-eye
http://www.flickr.com/photos/36703550@N00/

Soccer Picture - Brian - Progressive Spin
http://www.flickr.com/photos/seatbelt67/

Basketball Picture - Yogma
http://www.flickr.com/photos/yogma/

Baseball Picture - bryce_edwards
http://www.flickr.com/photos/bryce_edwards/

j/k! | John Keese



ADDITIONAL MATERIAL
ATTACHED

1 QUICKTIME MOVIE
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